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TO ®EXTIBAATOY 2024

XWALadeg AdtpeLg tng yaotpovopiag cuykevipwBnkav oto Business Design Centre tou
Aovsivou yla tn lopydvwon tou Food Festival 2024 tou National Geographic Traveller (UK),
£VaV E0PTACHO TWV TILO CUVAPTIACTIKWY YACTPOVOULKWY TIPOOPLOPWY OTOV KOGHO. ZTOV
KUPLO XWPO, TEPLTITEPA TIPOCEPEPAV PAYNTO aTtd KABE ywVvLd Tou TTAavATn. Zta Masterclass
Theatres "Cinnamon and Saffron", oL emiokémnteg épabav va dnuloupyolyv TiLdta and To
pN&év. Ztnv Kevtplkn Zknvr), ep@aviotnkav PepLka amd ta eyaAlTepa ovopata oTov XWpo
NG yaotpovopiag, ontwg n Nadiya Hussain, o Matt Tebbutt kat n Nisha Katona, ot omtotot
etolpacav {wvtavd ta XapakTnpLoTKA Toug TILATa, VW oto Speakers' Corner cUVOUAACAUE
HE TEPLETNTOUG oLYypawelc yla ta teAeutaia toug BLBAla payelplkig. To Food Festival tou
National Geographic Traveller (UK) Ba emiotpédel kat yla to 2025 oto Business Design
Centre tou Aovdivou, otig 19-20 louAlou. Autr] n SLAPEPN EKSHAWGON UTTOCXETAL LA AKOMN
gukatpla va eEepEVVOOUV OL ETILOKETITEG CUVTAYEG, UALKA Kal LoTopleg amo 6Ao tov KOapo.

H Nicola Trup, cuvtdktng tou mepLodikol “Food” tou National Geographic Traveller
(UK), SQAwoe: “To gpetivo Food Festival oAokAnpwOnke pe peydAn emituyia, pye tnv mpwtn
pépa, To XdBParo va eivat sold out Kat pia oeipd amo £§aLPETIKOUG OEQP Kal OHLANTES va
EKMpoowmoUv TOAAEG SLebveis koulives katd tn Sidpkela Twv U0 nuepwv. OL VEES
TPOOONKES TWV YEUGLYVWOLWY KAl TWV gpyactnpiwv @wrtoypapias eixav emions peydin
emtuyia, pe MOAAES va Exouv KAELOTEL MOAU vwpitepa. EuyapLotouue 6Aoug 6aoug fpbav,
yioptacav tnv maykoduia kouliva pali pa¢ kat ékavav to etwvé Food Festival pia
a§éxaotn sumepia.”
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| TO FOOD FESTIVAL D

H kevtpikn atBouca tou PeoTIRAA TIPOCPEPEL XWPO OF
OUMPETEXOVTEG POPELG KaL ETILXELPAOELG PE Ta brand Toug va
SNHULOLPYNOOULV TLG SLKEG TOUG YAOTPOVOMLKEG EPTIELPLEG YL TOUG
ETILOKETITEG Pag, KAAUTITOVTAG TA TIAVTA ATTO YEUOLYVWOLES (paynTou
KOL TIOTOU £WE OEPLVAPLA PHAYELPLKAG.

To PeoTIRAA ameuBuvetal og EBVIKoUg Dopelg, MepLpepELEg,
Afpoug, Kowvotnteg, ETPEANTAPLA, ZUVETALPLOPOUE KAL YEVIKA
popelg Tou BeAouv va TipoBAAouV Tov “TOTI0” 1) TO “Tpoilov” Toug
WG LSaVLKO TIPoOoPLOPO yLa UPNAoU ELOOSHPATOC ETILOKETITEG.

Ertlong ameuBbuvetal og emiyelproeLg TTou BéAoUV va Ttpowbrjcouv
KAl va TIOUAcOoUV Ta premium TipolovTa Toug o€ £va TIoAU UPNARG

Katnyoplag KatavaAwTiko Kowo.

Qg ek ToUTOU, N KEVTPLKNA atBouoa phogevel wg eKBETEC:

MepupepeLeG KAl APOUG

Opyaviopoug TouptopoU & ToupLOTLKOUG TIPAKTOPEG

ZUVETALPLOPOUG AYPOTIKWY Mpoidvtwy

EVWOELG YOOTPOVOULKWY TIPOOPLOHWY

Emixelpnoelg mapaywyng Tpo@ipwv kat Motwv

ETiLXELprOELG TTapaYWYHG/KATAOKEUNG ELSWVY Ttou oxeti{ovtal Pe
TNV TtpooAn Kat tpowBdnon tng Faotpovopiag, MoALTLopoU Kat
Touplopou

MARKETPLACE

OL €TLOKETTEC Ba €x0UV TN SUVATOTNTA VA YEUTOUV KaL VA ayopAascOouV
premium delicatessen tpo@ua, Totd kabwg kal Slagopa AGAa
OXETLKA TIpolovta. H éupaon Slvetal mavta ota uPnAng moLdTNTag
ayaBd kal otg premium emwvupiec. To @eoTBAN umodéxetal ta
KaAUtepa tng Bpetavikng kat Maykooplag ayopdc, VW OKOTIOC HAG
elvat va poBAaroupE TIG MepLPEPELEG, TOUG ARPoUC, TLG EVWoELg, TLg
EmiixeLprogLg kat toug Mapaywyoug amo oAn tnv EANGSa.




H KENTPIKH XKHNH, TO SPEAKERS" CORNER &
YITOTPA®H BIBAIQN

KENTPIKH ZKHNH
Ztnv Kevtplkn ZKknvr), cuvavtouvtal pla oelpd amod Slebvoug @riung osy,
SLAPOPEC TIPOOWTILKOTNTEC TNG YAOTPOVOMLAG KAl EOTLATOPEG OTIOU Kat
TIPAYHATOTIOLOUV {WVTAVEG ETILEELEELG PaYELPLKAG KAl TTapoucLlalouv
evéLapepouaoeg kouliveg amod OAO TOV KOGHO.

SPEAKERS’ CORNER

Y& avtiBeon pe tnv Kevtplkn Zknvr, to Speakers’ Corner elvat évag
TILO OLKE(OG, lounge xwWpPog, OTIOU OL ETILOKETITEG PTIOPOUV Va
aKOUOOUV PEPLKOUC attd TOUC TILO avayVwpLloLPgoug cuyypagelg
TPOYIPWV Kal TToTwV va culntouv yLa ta teAeutala Toug €pya.

YNOrPA®H BIBAIQN

A@OU 0L ETILOKETITEG ATTOAAUCOULV TLG TIAPOUGCLATELG OTNV KeVTPLKN ZKNvN
KaL Tl oudntroeLg oto Speakers’ Corner, OL ETILOKETITEG PHTIOPOUV Va
ATIOKTH 00UV UTIOYEYPaPPEVA avTiTuTia TWV TeAeutalwy BLBALwY
MAYELPLKNG attd TOUG AOTEPEG TNG EKSAAWONE KAL TOUG TIPOCKEKANUEVOUG
OMLANTEC.

EYKAIPIEZ NMPOBOAHZ

OL BgoeLg TtpoBoAng otnVv Kevtplkr) Zknvr aAAd kat oto Speaker's Corner
glvat povo pe tpdokAnon kat Stayelpldovtal amod TNV GUVTAKTLKN opdsa
NG €KBeONG. QOTO0O €AV EXETE OXEOELG KL OEAETE VA TIAPOUCLACETE
kdroLov top chef rj Staonuo ocuyypagéa, TPopeite va KAVETE TNV
Tpotaor oag o€ PAG.



2KHNH KPAXIOY & AAKOOAOYXQN TMOTQN

H ZKHNH KPAZIOY & AAKOOAOYXQN NMOTQN
H Zknvn Kpaolol & AAkooAoUxwv Motwv
TIPOOKAAEL TOUG ETILOKETITEG VA EEpELVIIOOUV
HEPLKEG ATIO TLG TILO PNULOHEVEG TIEPLOXES
TIapaywyrg KpaoLoU Kat AAKOOAOUXWVY TIOTWV
oToV KOOpO.

Me tnVv kaBoéryynon kopugaiwv Wine Experts,
oTwg Master of Wine & Sommelier, To ot BAA
Ta&LSEVEL TOUG ETILOKETITEG OTLG NTILEG TIAQYLEG
QUTTEAWVWY KAl 0Ta KEAGPLA YEPATa BapeiLa,
ouykpilvovtag po@iA yeuoswy, evw pabaivouv
yla TG TteplmAOKEG SLaSLKaoleg TNG KAAALEPYELAG
NG apTéAou Kat TN andotagng aAkooAoUxwv
TIOTWV.

Ka&Be ouvedpla yeuolyvwolag €xeL oxedlaotel yLa
va eKTIALSEVEL KAl va ouvapTiadel TLG alobnoeLG.

EYKAIPIEZ MPOBOAHZ

Ma B¢oelg poBoAng otn Zknvn Kpaotol &
AAkooAoUYwV Motwy, pmopeite va
ameuBuvBeite o€ gpag.




| Ol ZKHNEX TON MASTERCLASS D

Ol ZKHNEZ TQN MASTERCLASS

Kd&Be xpdvo oto peoTIBAA TipoBdAlovtat
MepLpépeleg, Arjpol, Touplotikol Opyaviopot,
Etaipeieg tpoplpwy Kat motwy, Kabwg Kat
gotiatopLa. Tautoxpova, To PeOTLRAA
ETILPEAELTAL €Va TIPOYPAPPA YAOTPOVOULKWY
masterclasses, ta omotla AauBavouv xwpa oTLg
800 eEalpeTikA SNUOPIAELG EEELSLKEVEVES
oknVvég, ta "Cinnamon and Saffron" Theatres.
ZTLG OKNVEG TV masterclass @ulo&evouvtal osg
amod 6Ao Tov KOG, oL oTtoloL Selyvouv oto
KOLVO TIWG va YTLaXVOoUV ard Tnv apxn
e€elSlkeupEva TiLATA - €(TE TTPOKELTAL yLa YapiSeg
MTIAPPTIEKLOU 0€ 0TUA Aoulllavag, uchumanka oo D FEST I VA L
amo to Ecuador, €lte to amoAuto pLloto

MAaveLe. N N A kMo N

EYKAIPIEZ MPOBOAHZ

Ma B€oelg TPoBOANRG OTLG ZKNVEC TWV
Masterclass, pmopeite va ameubuvbeite ot
gPAG.

nm
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| EPFAXZTHPIA & ZYNEAPIEZ TEYZITNQZIAZ D

EPTAZTHPIA ®QTOIPA®DIAZ

OL ETILOKETITEG €£XOUV TNV €UKALPLA VA BEATLWOOUV TLG
PWTOYPAPLKEG TOUG SeELOTNTEC, KAElvovTag pla B€on
o€ €va amd ta véa Epyaotrpla dwrtoypagiag. Evag
Kopupaiog pwtoypdywog TpoPipwy Ba potpactel
OUMBOUAEG KaL TEXVACHATA YLd TO TIWE VA KAVOULV TO
@aynTo va SEYVEL EVIUTIWOLAKO.

ZYNEAPIEZ TEYZIFNQZIAZ

Mua oelpd amd veeg ouvedpleg yeuolyvwaolag, 0Tou
€L8LKOL oTOV TOpEQ Ba TIAPOUCLACOUV OTOUG
ouppetExovteg UPNARG TtoldTNTag Ttpoilovta amod 6Ao
ToV KOopo. OL ouvedpleg tou 2024 ep\auBavav tnv
Pure Rainforest cokoAdta amd tnv Koefoed, ta
KAAUTEPA BPETAVLKA TUPLA KAL KAQOLKA KOKTELA aTto TN
AQTLVLKN) APEPLKT).

[7]



OPEAH ZYMMETOXHZ

FA NEPI®EPEIEZ:
Avaéei&te tnv meployn oag!

¢ AUEnon tou toupLoTLKOU pelpatog Kat TtpoBoAng tng NMepupeperag: Mpowbnon tng MepLPepeLag WG YaoTPOVOHLKOU Kal
TIOALTLOTIKOU TIPOOPLOPOU OTOUG AATPELG TWV Ta&ldlwy tou Hvwpévou BaolAeiou.

e MpowBNGCN TOTILKWYV ETILXELPACEWV: ZTNPLEN Kal TIPOBOAN TWV ETILXELPNOEWV TNG MEPLPEPELAG PE OTOXO TNV €vVioyuon NG
TIapouciag Kat TngG avayvwpLolhotnTtdg Toug o uPnAol €L00SNPATOG KATAVAAWTEG Tou HvwpEvou Baotheiou.

e Evioxuon tng avayvwploLpotntag: Anploupyta Loyupol touplotikol brand kat pooAr) o€ éva TiLo €EELELKEUEVO
KATAVAAWTLKO KOLVO.

e AVATITUEN OTPATNYLKWY GUVEPYACLWYV: ANULOUPYLa CUVEPYACLWY HE TOTILKOUG ETILXELPNMUATIEG KL TOUPLOTLKA Ypaela,
TIPOWBWVTAC TOTILKEG UTINPECLEG Kal TIpolovTa.

¢ AvATTUEN TTOAUSLAGTATWY TOUPLGTLKWYV TIPOGYPOPWV: AnpLoupyia OAOKANPWHEVWY TOUPLOTIKWY TIAKETWY TIOU
ouUVEUALOULV TIOALTLOTLKEG, YAOTPOVOULKEG KAL TOUPLOTLKEG EUTIELPLEC, TIPOTEAKUOVTAG EUTTOPOUG TAELOLWTEG TOU HVWPEVOU
Bao\elou, pe SLAWOPETIKES TIPOTLUNOELG (TT.X. YOAOTPOVOW(d, OLVOTOUPLOPOG I TIEPLTTETELQ).




MAPTYPIEX ZYMMETEXONTQN

“O@éNaue va SOKLUACOUUE TO QEOTLRAN (QPETOC HE OKOTIO va
OUMMETACYXOUHE TILO SUPAVLKA TOV ETIOPEVO XPOVO, Kal v Ba
umopovoaue va €(PACTE TILO  €UXAPLOTNUEVOL HE TNV
ekdNAwon. Mepaocape umepoxa yvwpilovtag toooug TIoAAOUG
avBpwTtouc. Alopyavwoape évav Slaywviopo yla va kepdioel
KATIOLOG €va yaoTpovoulko taist, o otmolog Atav eEalpetikd
SNUOPANG. EATTiCoupE va eTLOTPEPOUE TOV ETTOPEVO XPOVO.”

Trailfinders TRAILFINDERS

“KdBe xpdvo, to Food Festival tou National Geographic Traveller (UK)
SnuLoupyel PLa povasikr evkalpla yLa TTpoopLoPoUG, akdua KAt TiLo JLkpoug
OTWG N Mpevasda, va poBAAOUV TO YAOTPOVOULKO TOUG TIPOWIA o€ SLaotnua
800 NuepWV. To BAEMOUE ATIO TOV APLOPO TWV ETILOKETITWVY OTO TIEPILTITEPO, TNV
TIOLKIA LA TWV CUPPETEXOVTWY, TNV ATHOCPALPA, TNV KATATIANKTLKI KAAUYN TNG
EKSNAWONG KAl AKOWN KAt ard To oo eVBOUCLWEEG Kal EEUTINPETLKO lval TO
TpoowTiLlkd Kat n Stoiknon tou National Geographic Traveller (UK) tpog toug
OUMUETEXOVTEG, OTIWG eyw attod Ttnv Pure Grenada. Xwplc ap@LBoAla, n Pure
Grenada Ba cuppetaoyeL otnv ekdnAwon tou 2025, kKaBwg oL SLopyavWTES
€XOUV SnNULOUPYNOEL TNV guKalpla yLa Toug evBouoLwdeLg TaELELWTEG, Ta Peoa
EVNUEPWONG, TOUG AQTPELG TOU (payntol Kat dAAoug oto Hvwpévo BaoiAeLo, va
Tdpouv pLa yeuon amo tn Fpevada.” X

Emil Edwards, Pure Grenada PURE GRENADA

'NTA TO FOOD FESTIVAL 2024

“ATtoAaVCaE TIAPA TIOAU TNV EKSHAWON Kal ElpaoTe
gevBouoLaopevol Pe Tnv BeTikr UTIoS0X M Kal TNV TIPOCEAEUON
Tou elyav ol yeuolyvwoles. H uttootriptén mou AdBape amod tnv
opada emnt tomou Atav eEaLpeTLKn. EXEL TIEPACEL APKETOG
KaLpOC arto TOTE TIOU CUVEPYAOTHKAUE PE EVa TOOO EVEPYO
Kowo. MLa popd akopa, 0ag EUXapLOTOUHE yLa TNV eukatpia va
OUMUETACYXOUME OE PLa TOGO (PAVTACTLKY EKSNAWaoN.”

LAITHWAITES

Laithwaites

“ITOX0G Pag o€ QUTO TO PEOTLRAA NTav va eTiLSelEOUE TLG
YEUOELG Pag HEOW TNG KAANG TOTILKNAG kKoulivag. Mapadootakda
(PaynTa armo TL¢ TECOEPLE TIEPLPEPELEG TOU Ecuador
TIAPOUCLACTNKAV O XIALASEC EUTIELPOUG ETILOKETITEG: AATPELG
TOU Payntou, Snuoacloypayoug, Titbavoug TouploTEg...
‘Hpaotav 1o anacyoAnpevol amod o,tL 6a prmopovoape va
(PAVTAOTOUE. 'HTav pla KatamAnKIK ekdnAwaon!”

Ecuador Tourist Authority

ECUADOR

[]



MAPTYPIEX ETTIZKENTON A TO FOOD FESTIVAL 2024

“To Food Festival tou National
Geographic Traveller (UK) og mtast
o€ évd UTTEPOXO YAOTPOVOULKO
ta&idL yupw amo tov KGcopo. Agv
TpOKELTAL HOVO yLa PpaynTo.
Ymdp)ouv TtoAU TLEPLGGOTEPA
mpdypata va arntoAauceLg. Mmopeig
va HABeLg HayELPLKEG GUHBOUAEG
Ao TTAYyKOOHLOU PMNG GEW. TNV
mepintwon) pov, ftav o Richard
Corrigan, o omtoiog fjtav amAd
Oavpdaoiog. F'vwpileLg pépn avtov
TOU KOopoU Tou Eayvikda BEAeLg va
avakaAUyerg. Morog &epe otL N
Fewpyla elvat EKTTANKTLKN Kat OTL N
Fpevada kat n Avtiykoua Kat n
Mmappouvta poladouv pe
mapasdsico otn 'n; Mmopeig va
TILELG KOL VA YEUTELG TOUG
TIPOOPLGHOUG aTtd SLAPOPES
nneipoug. OAoL ayamoulv éva
Swpakl! Z€pw OTL yLa péva
TOUAG)LOTOV LoXUEL. Oa PUYELG aTtd
TNV EKSHAWGN POPTWHEVOG HE
(PUAAGSLA, YOG TPOVOULKEG
TANpoYoOpLEG TTOL SV E€PELG OTL
XPELA{ECAL, EKTITWTLKA KOUTIOVLA
Kdl véoTLpa Seiypata yua va
TOLUToAOYAG 6To §pOpo TNG
ETLOTPOWPNG.”

“To peoTLBAA fTav pia
KATATIANKTLKN EKSAAWGN PE
piloug, cav va tagLéePape oe
TIOAAOUG TEPOOPLOHOUG KaL va
SOKLPAGAPE TIOAAEG EVELAPEPOUGES
Kal VOoTLpEG Kouliveg. Mag
€VETIVEUCOE Va BéAoUpE va
ta&LséPoupe o€ autolg Toug
Tomoug!”

‘ATIOAQUGA TO OTL AVAKAAUTITELG
KalvoUpyLouG TtpoopLoHOUG
omwg to Montenegro”

“Htav umtépoxo va TtapakoAoubw
TOUG SLAWYOPOUG GEY Va SnuLoupyouvV
TA TILATA TOUG KAl fTav arnoAauacn va
HTIopw va ta SoOKLpAow KLOAag.”

“AméAauca Tnv ToLKIALA TWV
ekBetwv. H ek8NAwon ftav uttépoxn
Kat KaAd opyavwpEvn. Auto Ttou
TPAYHATLKA EEXWPLOE NTavV TIOCO
€AKUOTLKA TV Ta TEPLTITEPA KaAL TA
Seilypata payntou mou
Tpocépovtav. Ziyoupa Ba eipat
eKel kai Touv xpoévou!”

“AméAauvoa oAU To EpyactrpLo
TupLOU KaL T oknvi Kpactou. Kat oL
800 ouvedpieg kabBodnyolvtal amnod
TaBLacpEVoug ELELKOUG, KaL EXELG
TNV gUKalpia va SoKLPACELG [La
TIOLKLALO a6 VOO TLHA TUPLA Kal
KpaoLd Kat va padeLg mwg va ta
ouvduaderg.”

“Elval pLa  KATATANKTLWKLG ETRold
EKSNAWON YEPATN ATIO VEEG ELKOVEG,
NXOUG KAl OpWHATA VOCTLHWYV
g8gopdtwv. Elval pLa cuvapTacTik

€UmELpla TOU  Sev  TpPEmMEL va

Xbtoete!!! MpocBéote <tnv otoO
NHEPOAGYLOS Gag.”
“YTtépoxn gumepia Kat oL

YEUCLYVWOLEG NTaV  EZALPETLKEG.
Ayamw va avoKoaAUTITw  VEEG
ETILXELPNOELG KOL EMWVUMLEG KL
avt sivatr olyoupa o kaAutepog
TpOMOg va kKepSicelg pia mAovoLa
EUTIELPLO OTOV KOGHO TOU payntou.”

“Htav uttépo)o to 4tL cuvsEBnka pe
avOpwmoug amod SLAPOPEG YWVLEG
TOu KOGpOU Tou Tapoucialav To
paynto toug. H avBpwmivn ocuvdeon
péow Tou payntov eivat avikntn.”

“ALaCKESAOTLKN EKSHAWON. € KAVEL
va 0gg va kAeioelg To eMOPEVO Gou
Tagid”
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FOOD FESTIVAL 2024 KAMMNANIA MARKETING

To @eoTLBAA TIPOWONBNKE PE EVa EKTEVEG TIAAVO PAPKETLVYK TIOU OXL HOVO €EQCWAALOE TNV EMITEVEN TWV OTOXWV ETILOKEPLUOTNTAC,
OM\A TIpOCEWPEPE ETILONG OTOUC CUMPETEXOVTEG KAL OTOUG XOPNYOUC UL ATTOTEAECHATLKN HAPKETIVYK Ttapouaia. Mapakdtw
TapatiBetal To MPoOypaAPPA HAPKETLVYK yla To 2024,

NMPOrPAMMA MAPKETINTK
TOY PEZTIBAA

MAPKETINTK KAMMOANIA KAAYWH
ENTYNA MEZA MeplodLko Food by National Geographic Traveller (UK)  Alapnuioglg U0 oeAiSwv 150,000
MepLobiko National Geographic Traveller (UK) Alagnuioelg 800 ceAlSWV, povng oeAidag 150,000

Evening Standard Awplda otnv mpwtn oeAida, 1/4 oeAidag, Awpisda 1/4 425,000
The Guardian Awpida otnv mpwtn oeAida, 1/4 oeAidag, 1/2 oeAidag 510,000
The Telegraph Awpida otnv mpwtn oeAida, Awpida 1/4 550,000
Camden New Journal (uOvo €vtuTio) MANpeELg oeAiSeg 70,000
WHOIAKA MEZA NGT newsletters MwAnoeLg ,ELOLtr]p'LwV, 5,LCIyoJVLO}JO'L, TpowBNTIKA KelpEVQ, 67,000
ETILKOLVWVLA PJE CUPPETEXOVTEG
NGT opyavikd social media Facebook, Instagram, X kat LinkedIn 323,014
NGT mAnpwpéva social MAnpwpevn Stagrplon oto Meta 11,622,602
NGT Google Ads MAnpwpevn Slagrpion oto Google Search kat Display 265,599
_ Outdoor advertising Alktuo Tou peTpo Tou Aovsivou kal Bactkeg tomoBeateg 216,437
EZQTEPIKH , ) . f
AIA®HMIZH . . yUpw amo to Islington peow TfL kat Global
Business Design Centre Mwakideg kat BLrpiveg 107,280
MAPKETINIK Evening Standard E-newsletters, Staywviopol, Stapnuioelg, online, social 890,000
SYNEPFATON Time Out, Metro, Living 360 Alagnulon banner, TteplexOPEVO K.ATL. 700,000
Time Out London homepage, editorial newsletter, Things to Do in July 7g5 500
Show Film First E-newsletters og 250,000 péAn tou London kat o€ 1 ekart. 1,250,000
€BVLKA PEAN,
Southern Western Railway HEAN Reward 500
Central tickets Online 500,000
TuvoALkn KaAun (Evtuma) 1,962,280
TuvoALkd impressions (UneLaxd) 16,623,652
ZUVOALKN KGAUYN (€vTutin Kat YneLakn) 18,585,932




2THPIZOYME THN EZQZTPE®EIA TQN EAAHNIKQN EMIXEIPHZEQN.
NMAPAFrOYME AMNMOTEAEZMATA.

L0

Exports | Int.Exhibitions | Private Label

KENTPIKA MET'AAHXZ BPETANIAX FPA®DEIO TYNOY EAAAAAS
0 AIEYOYNSH 0 AIEYOYNEH
Kemp House, 128 City Road ApLOTOTEAOUG 24,
London EC1V 2NX ©eooahovikn 546 23
UK EANGSa
c THAEDQNO Q THAEOQNO
+44 208 798 3939 +30 2312315310

g EMAIL

events@reco-exports.co.u k

FPAOEIA EZAITQIrQN & MPOMHOEIQN

Saltsjo Boo - Sweden Wan Chai - Hong Kong

Pune - India Melbourne - Australia

WWW.RECO-EXPORTS.GR


https://www.reco-exports.gr/
https://www.reco-exports.gr/
https://www.reco-exports.gr/
mailto:events@reco-exports.co.uk

NNNNNNN

TRAVELLER
| FOOD FESTIVAL



